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Furniture Design Winners Set to Tour as 

Traveling Photographic Exhibit

To Promote “Essential Vitality” of Design

NEW LONDON, N.C., May 7,2003 _ The American Society of Furniture Designers has created a photographic exhibit of its 

2002 Pinnacle Design Achievement Award winners for public viewing this summer, as part of an effort to promote the 

“essential vitality” of furniture design.

I® American society of furniture DEsaras

“Behind every piece of furniture, from the simple cart to the magnificent dining room collection, a designer is 

involved in the inspiration and execution in what amounts to the essential vitality of the design process,” says 

Karl D. Felperin, chairman of ASFDs Pinnacle Design Achievement Award.“This exhibit presents the best of 

furniture design in an up-close, educational format. It will be presented in leading American furniture stores 

and other important venues where consumers will learn to appreciate the important role designers take in the 

furniture development process.”

The exhibit of 2002 winners debuted at the Showplace exhibition center during the Spring International Home 

Furnishings Market in High Point, N.C. Designed by Jim DiPersia, ASFD, the glass paneled exhibit presents 

photographs of the 2002 Pinnacle Award winning designs and the name of the designer and manufacturer

“We plan to make the exhibit available on a selective basis to qualified retail stores this year,” said Felperin. In 

preparing the exhibit for travel ASFD will develop criteria for retail presentation as well as attendance logistics 

to assure the Pinnacle Award winners can be seen by the most people. “Its logical to involve retailers in the 

presentation. They are the primary channel for furniture distribution. Those retailers who present the Pinnacle 

Awards exhibit will benefit from heightened levels of attention from the buying public.”

On Friday, October 17, during the Fall Market in High Point, ASFD will present the 2003 Pinnacle Design 

Achievement Awards in a gala banquet at the International Home Furnishings Club. “The Pinnacle Awards banquet continues 

at a high level of industry participation,” says Christine Evans, ASFD executive director. “The 2003 Pinnacle Awards Call- 

For-Entries’ poster-announcement will be distributed to furniture showrooms at regional home furnishings markets this 

summer, in addition to direct mail request for entries, with a deadline of August 29,2003.”
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In September, a panel of judges will review hundreds of nominated designs and select finalists and winners in 15 furniture 

categories: Accessories, Bedroom, Casual Dining, Formal Dining, Home Entertainment, Home Lighting, Home Office, Juvenile, 

Leather Upholstery, Major Collections, Motion Upholstery, Occasional Storage, Occasional Tables, Stationary Upholstery 

and Summer/Casual.

Pinnacle Award judges include Richard Bennington, professor of business and director of the Home Furnishings Program 

at High Point University; Larry Chilton,general merchandise manager,Wood Armfield Company; High Point,North Carolina; 

Jaclyn C. Hirschhaut, vice president of Public Relations, American Furniture Manufacturers Association; Max S. Shangle, 

professor of furniture design at Kendall College of Design; Julie M. Smith, editor, FurnitureStyle; Mary Frye, president, 

Home Furnishings International Association; Lee Buchanan, editor, InFurniture, Rhonda Wolf, assistant vice president, 

merchandising, Haverty Furniture Companies; Gary Evans, senior editor, Furniture/Today; Mary Turschmann, director of 

Business Development, Robb & Stucky; Dwight Ball, e-business Manager, Rose Furniture; and Brenda Eskridge, owner, 

Creative Interiors, Chapel Hill, North Carolina.

The Pinnacle Awards are sponsored by 12 industry suppliers: Appalachian Hardwood, Casual Living Magazine, Elmo Leather, 

FurnitureStyle magazine, Hickory Springs Manufacturing Company, Laminating Materials Association, Leggett & Platt 

Inc., Hafele America, Inc., Flome Lighting & Accessories, The October Company, Valspar Industries and Weyerhaeuser.

Free poster/entry forms are available from ASFD headquarters and the entry form can also be downloaded from the ASFD 

website at www.asfd.com.
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Editor’s Notes

(L to R) Philip Behrens, Trilokesh Rana, Enzo Notturno

Trilokesh Rana Wins 

2003 ASFD David Kline 

Memorial Scholarship.

Co-Sponsor Kaba Ilco Presents 

Award at ASFD Market Dinner

The American Society of Furniture Designers 

recently awarded the 2003 David Kline Memorial 

Scholarship in the amount of $4000 to Trilokesh 

Rana, a senior at Kendall College of Art & Design 

in Grand Rapids, Michigan for his “Kosi Table” 

design. The award was named in honor of the late 

David Kline, freelance designer and a past 

president of ASFD. Nominees from 15 targeted 

universities were asked to submit a “mini 

portfolio” of sketches, renderings and details of 

one furniture design project including a written 

essay.

This edition of the ASFD Bulletin is my inaugural 

foray into journalism. I applaud the work of Colleen 

Visage and past editors and in particular Christine 

Evans. Where would this organization be without her 

considerable dedication and talents?

My aim is to provide our membership with news and 

thought provoking commentary on subjects relevant 

to our profession, to recognize established designers 

as well as introduce emerging talent, and to provide 

some level of entertainment.

To that end, I am launching the Views section. I am 

the author of this issue’s piece, but it is my intent and 

hope that others substitute their words and passion 

in future issues. Should no one so volunteer, Tm afraid 

you will all be stuck with my less than objective prose. 

Please note that my editorial comments are designed 

to promote thought, and if it so moves you, to 

encourage constructive action. My commentary 

should not be construed to represent the official ASFD 

stand.

I hope that each of you will elect to contribute your 

thoughts, suggestions, and criticisms to this 

publication. Please feel free to comment on any facet 

of the information we present here.

Morgan M. Harris, ASFD

Editor, ASED Bulletin

Furniture hardware producer Kaba Ilco, 

headquartered in Montreal, Canada co-sponsored 

the scholarship competition. Enzo Notturno, 

Kaba Ilco’s international sales manager joined 

ASFD board member, Philip Behrens in making 

the presentation to Rana before an audience of 

ASFD members and guests at the April 4 ASFD 

Market dinner in High Point. In his talk, Mr. 

Notturno expressed pride in supporting the 

efforts to advance and promote the furniture 

design profession. Mr. Andy Filippi, Sales 

Manager, Kaba Ilco also attended the dinner.

“Ranas table design has a visually pleasing, exotic 

architectural form which appears to be fresh and 

original. The ‘Kosi’ symmetry and simple 

construction lend to its manufacturability”, said 

Ted Rittersdorf, ASFD Vice President and 

furniture designer from Steve Hodges Associates 

who judged the student competition along with 

designers Philip Behrens, Natura Design and 

Scott Coley of McDaniel and Coley, Inc.

Rana will graduate in May 2003 with a BFA in 

furniture design and is seeking a furniture 

designer/engineering position with a USA based 

company with manufacturing in Asia.

In that vein, while the Board of Directors is ultimately 

responsible for the direction of our organization, we 

do not portend to be the vessel of all knowledge. We 

invite, and indeed solicit, suggestions and wisdom 

from all of you. If you have an idea for the 

improvement of any of the ASFD programs or the 

organization itself, please contact one of the Board 

members.

I firmly believe that every current member of the 

Board is committed to continuing, and building 

upon the exceptional efforts of our predecessors. 

We are looking into numerous ideas designed to 

make your Society serve you better.

Lastly, I want to take this opportunity to express 

my complete joy in the marriage of our daughter 

Alicia to ASFD Member (and my best friend) Matt 

Hurley. Lisa and I are so proud of them both that 

were busting at the seams. Good luck Alicia and 

Matt Hurley.

Morgan M. Harris, ASFD

Editor

Email: furnituredesign@aol.com

The next ASFD Bulletin 

will be published in 

August 2003 - deadline 

for submissions will be 

July 30. Please email 

comments, suggestions 

and proposed articles to 

Morgan Harris, Editor at 

furnituredesign@aolcom; 

or mail/fax to ASFD 

headquarters.



Cologne 2003 - Impressions

Cologne 2003 was quite a gloomy market for the 

European producers, especially the German ones, 

because their economy is so poor at the present 

time. 2002 was the worst year for German furniture 

sales in decades, and this year does not show 

much promise of improvement. Most German 

businessmen blame the current German 

government and its Chancellor, Gerhard Schroeder, 

for making poor economic decisions and for not 

formulating a significant recovery plan. Therefore, 

the market was somewhat subdued, and there 

appeared to be fewer new introductions and 

innovations compared to previous years.

However, as visitors from America, the Cologne 

show was still very exciting and worthwhile. 

Cologne is the largest and most important furniture 

exhibition in Europe, and offers the best place to 

see the breadth of European styling and function. 

One key attraction is the fact that visitors can enter 

almost all of the Cologne showrooms and sit in the 

furniture, as oposed to High Point.

The upholstery shown in Cologne is geared toward 

European homes and apartments, which are on 

average smaller and more compact than in the U.S. 

Therefore, multi-function is a popular concept in 

European furniture, and most silhouettes are 

contemporary, low, and airy. Furniture and interior 

design are very important to the 80 million people 

in Germany and in other European countries, and 

their mindset is oriented more toward spending the 

money necessary for high quality furniture and 

“good design” than in the U.S.

of recliners offer some kind of power 

mechanism.

• Not all contemporary is hard-edged. There is a 

market segment with softer upholstery 

treatments - loose pillow backs, slipcover looks, 

multi-throw pillows, etc. The overall effect, 

though, is still more contemporary and not as 

plush as is the U.S.

• A majority of frames are off-the-floor, with 

exposed legs of metal or wood. The legs are very 

important to the overall design, and in many 

cases appear to be custom-designed for a 

particular frame.

• Stitching details are used as design elements, 

especially on leather and suede frames (which 

are a huge percentage of the market). Even 

outside backs and arms are fully padded and 

treated with stitching techniques in many cases.

• Interesting configurations, often with fitted 

ottomans, are part of the design of many sofas 

and sectionals. Asymmetrical configurations 

are quite common, unlike the U.S. market.

• Design variety and uniqueness are important. 

There are few instances of the “exact” same 

frame in competing showrooms. Roll-arm sofas 

are not nearly as popular or prevalent as in the 

U.S.

• Designs are thought out from all angles, not just 

the front. Of course, this adds cost, but people 

seem to be willing to pay for the extra attention 

to detail.

Upholstery Styling - General Characteristics

• Upholstery is generally streamlined with clean, 

simple forms amd no extranneous gathering”.

• As noted earlier, multi-function is very 

important. Many upholstered groups have 

adjustable arms, footrests, backs, etc. However, 

the mechansims are different from the typical 

U.S. motion furniture.

• Electric motors are more popular and prevalent 

than in the U.S. market. For example, over 75%

In conclusion,! would recommend every American 

involved in furniture design to visit the Cologne 

show, at least every 2 or 3 years.

Jack Lewis, ASFD 

February 2003



VIEWS VIEWS VIEWS VIEWS

“Hide not your talents, they for use were made. What’s a sun-dial in the shade?”-Benjamin Franklin

History records several periods in which the artists and designers of great works are unknown. Most of the famous 

artistic endeavors we study and revere, though, are attributable to the artist who actually accomplished the work. Within 

our discipline names like Sheraton, Stickley, Corbusier, and others are well known. Do we now, within our circle of 

professional furniture designers, have no one capable of producing great works worthy of notoriety? Will future students 

of design see our work attributed to movie stars, authors, and fictitious 

characters?

I don’t think Iim alone in feeling a bit of concern over the practice of 

licensed collections. Though I haven’t been directly affected by it, many 

have, and my time will come. The first time 1 see an interview of a 

movie star describing how she got the inspiration for my design will 

probably be difficult for me. It’s a natural human condition to want 

credit for good accomplishment.

Of course, many of our compatriots could care less. As long as they 

send me my check, I don’t care who gets the credit, is an often-expressed 

comment. Designers of this opinion certainly have the right to it. It is, 

after all, their business. However, what does this do for the rest of us, 

and to the future of our profession? Will we sink into history as 

unknown craftsmen?

I understand the dubious necessity of furniture manufacturers hiring 

famous names to promote their product. During his talk at the last

ASFD Dinner, Bob Skotnicki brought this into a 

clearer light, for me at least. Bottom line - let’s do 

what we need to do to sell furniture. A 

manufacturer licenses a recognizable name, 

pumps in a great design (from a real designer), 

and realizes an increase in sales. Makes sense to 

me. Of course, they still have to pay royalties to 

both the license and the designer. What about the 

Bob Skotnicki famous names that are created and marketed out 

Global Licensing & of nothing - nobody existed before the marketing 

Trademarks campaign? Wouldn’t it be just as easy to promote 

the actual designer of the collection?

The ASFD Pinnacle Award is an outstanding vehicle for recognizing 

outstanding design within our industry, but what of outside? Does 

common ground exist whereby Furniture Designers and Furniture 

Manufacturers can realize increased sales by publicly recognizing the 

real creative force behind the product’s design? I believe that is 

achievable, and in the interest of both. Invoking the name and work of 

Fames and Stickley certainly hasn’t hurt sales of the product.

We DO have contemporary designers capable of great works to rival 

the past masters. Creativity is not a commodity of the past. The 

magnificent talent available to furniture manufacturers should be 

showcased, not obscured. Names like O.B. Solie, Vladimir Kagan, and 

Berry & Clark (among many others) could easily be household names. 

These talented sun-dials deserve the sunshine.

Morgan M. Harris, ASFD

Dear Friends and Members of ASFD:

I would like to personally thank the outgoing board members, Joe Gilbert, 

Colleen Visage, John Cooper and Paul Zaidman for their fine efforts and 

loyal support to ASFD.

It is my pleasure to welcome our newly elected board members who are 

Morgan Harris, Jack Lewis, Tom McDaniel, Gayle Zalduondo, Carl Muller 

and corporate member Philip Martin of Hafele America. Congratulations 

to Jim Dipersia, our new Vice President/President Elect, and Ted Rittersdorf 

who joins our Executive Committee as Vice President.

Our April board of directors meeting was very successful, and many of the 

new members are already serving on committees. It is gratifying to see the 

membership of ASFD grow, and to see the members becoming active in 

the society and joining our board of directors.

No doubt all of the attendees enjoyed the ASFD Market dinner at Willow 

Creek Country Club in High Point on Friday evening, April 4. We appreciated 

the table top product exhibits by participating Corporate members Wood 

Technology, Leggett 8c Platt, Hafele, Impact Plastics and Interior Products. 

A special thank you to Leggett 8c Platt who generously sponsored the 

cocktail reception. We are also grateful to the guest speaker, Bob Skotnicki 

for his enlightening talk on global licensing and trademarks and for inviting 

“Cabana Joe” to participate by sharing and answering questions concerning 

his trademark “marriage” with Laneventure. As the world of furniture 

design becomes more global, we need to keep abreast of all aspects of our 

design and business relationships, and how the globalization process can 

affect us.

Congratulations to Trilokesh Rana, senior at Kendall College of Art 8c Design 

and student member of ASFD for winning the 2003 ASFD David Kline 

Memorial Scholarship. This student competition was co-sponsored by Kaba 

Ilco company of Montreal, Canada and we thank them for their generous 

ASFD scholarship sponsorship.

We are looking forward to another very successful Pinnacle Awards 

competition and banquet this October. I hope 

many of you will consider entering your designs 

this year.

It is my wish that our world returns to peace and 

prosperity soon, and that we all can put recent 

world events behind us as quickly as possible.

Sincerely,

Alan Friedman,

ASFD President
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Building ASFD Membership

I started to write about membership goals for ASFD 

and realized that in order to increase membership 

we need to assess the needs of furniture designers 

today and better meet their needs for tomorrow. 

To build membership we may need to look closely 

at where we are as a professional organization and 

expand our vision of what we can become. ASFD 

has come a long way from its humble beginnings. 

Our membership has grown significantly; weive 

introduced many key programs such as Pinnacle 

Awards, Scholarships, and the Mentoring program. 

However, we can do a lot more to bring our 

organization to the level enjoyed by other 

professional societies.

I considered many areas, but chose basically four 

in which we could concentrate our efforts. I believe 

these are key areas in which to increase the 

professionalism of our organization and make 

ASFD more appealing for those designers who have 

yet to join. Those areas are:

1. Become a greater resource for our members.

2. Facilitate outreach programs to encourage 

design and designers.

3. join forces with other organizations in our 

industry that would compliment our 

objectives.

4. Enhance our website to become an interactive 

tool for our members which could, in turn, 

increase membership

Become a resource for legal, business and 

creative issues for designers

• Offer Copy write and Patent information for our 

members.

• Become a resource for legal issues to include: 

royalty guidelines, existing designer agreements, 

current and pending legislation, referrals for 

attorneys used by ASFD members.

• Facilitate “how to” workshops at the High Point 

market and throughout the year encompassing: 

How to market product design, How to increase 

visibility, relevance and importance of furniture 

designers. How to find design firms or 

manufactures looking for designers.

• Stimulate discussion groups to include topics 

such as: new materials in the market place, Color, 

Style and Market trends.

• Stand behind our members as an organization. 

Create a code of ethics and live by it. It was 

suggested at our board meeting the stamp of 

ASFD on a drawing or agreement can signify 

that a larger group supports that individual 

designer.

Facilitate outreach programs to encourage 

design and designers

• Expand the mentoring program.

• Encourage or sponsor a charette for veteran and 

novice furniture designers alike. Create an 

opportunity to learn from each other. Listen, 

Envision and draw fast together.

• Acknowledge retailers who promote furniture 

design and designers

Become active members of other pertinent 

organizations with remarkably similar 

objectives. If ASFD works with complimen

tary organizations we could bring our 

energies together to more easily achieve our 

goals. A larger voice can often exert more 

influence an achieve more for its members. 

A few existing organizations come to mind 

that could complement our objectives.

• Women in the Home Furnishing Industry 

Withit.org

With It is an organization that began only 5 years 

ago and has become very relevant in our 

industry. ASFD could co-sponsor or co-honor a 

woman furniture designer with a life time 

achievement award with With It. Working 

together with a common goal we could produce 

good will and mutual support within each 

organization. It could also serve to increase 

visibility for the ASFD; attract new members 

while promoting awareness in furniture design.

I propose a designer with the stature of Florence 

Knoll who has the history, reputation, and



prominence and is revered by many members 

of both organizations.

* Foundation for Design Integrity 

ffid.org

The Foundation for Design Integrity is an 

organization that promotes original design, 

assists members in preventing unlicensed 

duplication of original product design and 

moves government to enact stronger legislation. 

Instead of reinventing the wheel and doing many 

of these I propose we join this organization and 

contribute to it and to learn from it. ASFD shares 

similar objectives and we could grow stronger 

together. We share many of its members and 

could share more.

Update our website to become resource for

our members.

Marriage By Design

We all can appreciate the rewards of our chosen 

profession, but how many of us found a beautiful 

bride as a direct result of his pursuit of a career in 

furniture design? That’s what ASFD 

member Matt Hurley did. In early 

2000 he was traveling with a few of 

his classmates to a job interview.

While waiting for the outbound flight 

Matt met Alicia Rinz, the daughter of 

classmate Morgan Harris. Surely, at 

that point, Matt was delighted that Morgan is old 

enough to be his father. Alicia and Matt’s 

relationship grew quickly, and at Alicia’s college 

graduation party, Matt popped the big question. 

Alicia joyfully accepted his proposal.

• Website ideas:

• Designer finder: An Icon to find designer by 

category, style or materials

• Industry calendar

• Classifieds

• Network opportunities

• Upcoming events

• Business opportunities

• Membership information

• Sponsors

• History of organization

• Membership directory

• About the organization

• Mission statement

• Code of ethics

• Design protection

• Links

• Manufacturers looking for designers

Some of these ideas will require considerable 

expenditures. However, if we take them on a little 

at a time, increase our presence and appeal, our 

membership and coffers will grow. As we grow, we 

can continue to look for new ways to serve our 

society, internal and external to ASFD.

The close of this Spring Market heralded the much- 

anticipated event, and signified the beginning of 

wedded life together for Alicia and Matthew Hurley. 

On Saturday 12 April 2003 the couple spoke the 

vows to unite them in marriage in an outdoor 

ceremony at their High Point home. A crowd of 

some 130 well-wishers attended the wedding under 

tents adorned with flowers and tropical plants. The 

ceremony was beautiful and all enjoyed the follow- 

on reception, helped in no small amount by the 

margarita machine. Mr. & Mrs. Hurley left the 

following Monday to spend their 10-day 

honeymoon on the beaches of French Polynesia.

Alicia graduated from Albion College in Albion, 

Michigan with a degree in Psychology. She 

presently works as a leasing agent at a local upscale 

apartment complex and looks forward to attending 

Graduate School to further her education.

Matt graduated from Kendall College of Art &

Gayle Zalduondo

President & Design Director, URBANUS 

ASFD Membership Committee Chairman 

Email: gzalduondo@urbanusfurniture.com

Design with a degree in Furniture Design. He works 

as a designer in the office of Otto & Moore.
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Patriotism...

Let our object be our country, our whole country, and

nothing but our country. And by the blessing of God,

may that country itself become a vast and splendid

monument, not of oppression and terror, but of

wisdom, of peace, and of liberty, upon which the

world may gaze with admiration forever.

-Daniel Webster

American Society of Furniture Designers

Christine Evans, Executive Director 

144 Woodland Drive 

New London, NC 28127 

Phone: (910) 576-1273 

Fax: (910) 576-1573

Mailing Address:
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